
NATIONAL CITY AND REGIONAL MAGAZINE AWARD JUDGES 2012 
 
Jeanne Abbott 
Associate Professor, University of Missouri 
After graduating from the University of Missouri School of Journalism with undergraduate degrees in 
English and journalism as well as a master's degree in journalism, Jeanne Abbott worked for the 
Anchorage Daily News. She stayed for nearly 15 years and covered the oil boom, the native land claims 
issues and the exploding growth of a frontier city. After earning a Ph.D. in journalism from Missouri, 
Abbott also spent time at the Sacramento Bee and Des Moines Register before becoming a full-time 
faculty member at Mizzou. 
 
James A. Baggett  
Editor, Country Gardens 
James A. Baggett edits Meredith’s only quarterly newsstand and subscription garden title, and he has 
been a consumer magazine editor for 25 years. Baggett was the founding managing editor of Elle Décor, 
garden editor of American HomeStyle & Gardening, author of a book for Martha Stewart and executive 
editor of Country Living Gardener and Rebecca’s Garden. 
 
Richard Banks 
Editorial Director, Red Barn Publishing 
Richard Banks honed his skills at Memphis, his hometown magazine, where he eventually became 
editor. In May 2000, he joined Southern Progress Corporation as the online editor for its flagship 
publication, Southern Living. In the years that followed, he worked as editorial director of SPC Custom 
Publishing and as senior writer at Southern Living. Banks is now editorial director of Red Barn Publishing. 
 
John Baxter 
Senior Design Editor, National Geographic 
John Baxter has served as art director for a variety of publications, including Mother Earth News, 
American Health, American Cowboy and Adirondack Life. He spent nearly a decade working in magazine 
publishing in New York City with legendary art director Will Hopkins. Through that association, he 
contributed to the redesigns of Food & Wine, Fortune and other consumer magazines. His book design 
credits include the first work by author John O'Brien whose Leaving Las Vegas was picked up by 
Hollywood. He currently designs features and special issues for National Geographic Magazine. 
 
Matt Bean 
Vice President of Digital Product Development, Rodale 
Matt Bean is vice president of Digital Product Development at Rodale Inc. He works across all Rodale 
properties to develop concepts, ideas and products around mobile, gaming, video and social media 
platforms. He is also Editor-at-Large of Men’s Health and continues to write the “Guy Next Door” column 
for Women’s Health. Bean has launched more than 40 mobile applications and oversaw the creation and 
launch of Rodale’s first-to-market iPad platform. In 2010, ASME honored the Eat This, Not That! app 
with the Best Interactive Tool award. Additionally, Bean oversaw the launch of Rodale’s first gaming 
endeavor for the Microsoft Kinect title, YourShape: Fitness Evolved.  
 
Michael Belknap 
Creative Director, Better Homes and Gardens 
Michael Belknap has been creative director of Better Homes and Gardens Brand for the past six months 
and a design professional for 24 years. He was previously art director for the magazine for 10 



years. Belknap is responsible for the design, photography and visual quality of the flagship Meredith 
Corp. magazine and the BHG Special Interest Publications group. He also leads design direction for 
BHG.com, BHG mobile, BHG Books and all BHG branded apps, including BHG monthly. Prior to joining 
the staff of Better Homes and Gardens, he worked for nine years as an associate art director in Meredith 
Corporation’s Special Interest Publications group. There, he developed and helped launch many SIP 
publications as well as the Meredith Features Syndicate.  
 
Jackie Bell 
Associate Professor, University of Missouri  
Jackie Bell has been teaching photojournalism and visual communication courses at the Missouri School 
of Journalism for 11 years. She has 15 years of combined experience as a staff photographer at The 
Tennessean, The Fort Lauderdale Sun-Sentinel, The Arizona Daily Star and a chain of magazines in Tel 
Aviv, Israel. She came to the Missouri School of Journalism after working for two years as an assistant 
professor at the University of Montana School of Journalism.  
 
John Bennett  
Associate Professor, University of Missouri  
John Bennett is an associate teaching professor in the department of marketing at the University of 
Missouri. Prior to coming to MU, he taught at Stephens College, University of Northern Colorado and 
Murray State University. He has also held visiting professor positions in South Korea, Ireland and Italy. 
Bennett’s areas of expertise are integrated marketing communications, Internet marketing and 
marketing research.  
 
Denis Boyles 
Journalist, columnist and editor 
Denis Boyles is a former university lecturer, the author of more than a dozen books, a journalist, a 
columnist and an editor of books, magazines and large-scale web publications. He is the co-author of 
Armyville (Femmes de soldats), a documentary film by Alain Hertoghe broadcast in Europe in October 
2008. His most recent book, Superior, Nebraska, was published in 2008. He is currently working on a 
new book, privately coaching and mentoring professional writers and co-writing a second documentary 
for a French production company. He is also the co-editor of The Fortnightly Review's New Series, online 
at fortnightlyreview.co.uk. 
 
John Brady  
Partner, Brady & Paul Communications  
John “Jack” Brady is an experienced editor, author and magazine consultant. He was editor-in-chief of 
Writer’s Digest and Boston magazine and founding editor of The Artist’s Magazine and M: The Magazine 
for Montessori Families. Brady is the author of five books, including The Craft of Interviewing, Craft of 
the Screenwriter and the investigative biography Bad Boy: The life and politics of Lee Atwater. Brady is 
currently consulting editor for Travel New England and is working on a book about Clay Felker, the iconic 
founding editor of New York magazine. He has taught journalism at Boston University, the Scripps School 
of Journalism at Ohio University and the University of Missouri.  
 
Dana Brown 
Senior Articles Editor, Vanity Fair 
Dana Brown is Vanity Fair’s senior articles editor. He has worked at the magazine for 17 years. 
 
Charles Butler 
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Executive Editor, Runner’s World 
Charles Butler has been with Runner’s World magazine since 2004. Previously, he was an articles editor 
at Smart Money Magazine and editor-in-chief of Sales & Marketing Management Magazine. He is the 
co-author of The Long Run: A New York City Firefighter’s Triumphant Comeback from Crash Victim to 
Elite Athlete. 
 
John A. Byrne 
Chairman and Editor-in-Chief, C-Change Media Inc. 
Before starting his own digital media company in early 2010, Byrne had been executive editor of 
BusinessWeek for the past four years as well as an editor-in-chief of BusinessWeek.com. Prior to this, he 
was editor-in-chief of Fast Company magazine, and before joining Fast Company in 2003, he worked for 
BusinessWeek for nearly 18 years — most recently as a senior writer. At BusinessWeek, he authored a 
record 57 cover stories for the magazine. Byrne is the author or co-author of nine books on business, 
leadership and management.  
 
Tyler Cabot 
Articles Editor, Esquire 
Tyler Cabot is an articles editor at Esquire, where his primary responsibilities include editing narrative 
nonfiction and fiction stories. His own writing has appeared in Esquire, The Atlantic, The Washington 
Post and Slate.  
 
Maile Carpenter 
Editor-in-Chief, Food Network Magazine 
Maile  Carpenter is the founding editor-in-chief of Food Network Magazine, a joint venture between 
Hearst Magazines and Food Network. Since 1995, she has been a staff writer and editor at newspapers 
and magazines such as the Wilmington Morning Star and Raleigh News & Observer in North Carolina, 
Time Inc’s FYI, San Francisco Magazine, Time Out New York and Every Day with Rachael Ray, where she 
was executive editor. Maile’s freelance work has appeared in Travel + Leisure, Esquire, Self, Real Simple, 
Parenting and other publications. She is a two-time James Beard Award nominee and won a Beard 
Award for magazine feature writing in 2002.  
 
Jan Colbert 
Associate Professor, Missouri School of Journalism  
Jan Colbert teaches classes in design, writing and media issues as well as graduate research seminars. 
She has been the executive director of Investigative Reporters and Editors, the managing editor and art 
director of The IRE Journal and is the co-editor of the second edition of The Reporter’s Handbook. 
Colbert has worked as a reporter and editor of the Mexico Ledger and has designed numerous 
magazines and books. 
 
Beth Collins  
Travel and Food Writer 
After earning her M.A. from the Missouri School of Journalism, Beth Collins was an editor in New York 
for seven years and worked at Food & Wine magazine, Woman's Day Special Interest publications and 
Budget Travel magazine. She now lives in Portland, Ore., and is a full-time travel and food writer. 
 
Frank Corridori 
Assistant Professor, University of Missouri 



In his career, Frank Corridori has been an art director, creative director and brand consultant. Before 
joining the University of Missouri's J-School faculty, he served as vice president of design, and associate 
creative director at PURE in Columbia, Mo., and was recognized with four ADDY Awards. Previously, 
Corridori served as senior art director at the Martz Agency, senior designer and art director at Catapult 
Strategic Design in Phoenix and senior designer and art director at Urban Archaeology in New York. 
Corridori presently teaches courses in visual communication and design. 
 
C. Michael Curtis 
Fiction Editor, The Atlantic 
Michael Curtis has worked for The Atlantic since 1963 and is the John C. Cobb Professor of the 
Humanities at Wofford College in Spartanburg, S.C. He has edited six short story anthologies, including 
Faith Stories and God: Stories, both published by Houghton Mifflin. His own essays, articles, reviews, 
creative nonfiction and poems have been published in The Atlantic, The New Republic, National Review 
and Sport, among other periodicals. Curtis has taught for more than 40 years at Harvard, MIT, Cornell, 
Tufts, Boston University, Bennington and Wofford, where he has been teaching since 2005.  
 
Ryan D’Agostino 
Articles Editor, Esquire 
Ryan D’Agostino is an articles editor at Esquire and editor of the cookbook Esquire: Eat Like A Man. His 
work has been honored with two National Magazine Awards and a James Beard Award. He has 
appeared on the Today show, CNN’s American Morning, the Food Network, CNBC, NPR and Sirius XM’s 
Oprah and Friends radio channel. He is also the editor of the book Esquire: The Meaning of Life and Rich 
Like Them.  
 
Charles N. Davis 
Associate Professor, University of Missouri 
Charles Davis is an associate professor at the University of Missouri and the facilitator of the Media of 
the Future Initiative for Mizzou Advantage. He has been published in law reviews and scholarly journals 
on issues ranging from federal and state freedom of information laws to libel law, privacy and broadcast 
regulation. He has earned a Sunshine Award from the Society of Professional Journalists for his work in 
furthering freedom of information. In 2008, Davis was named the Scripps Howard Foundation National 
Journalism Teacher of the Year. Earlier, Davis worked for newspapers and as a national correspondent 
for Lafferty Publications, a Dublin-based news wire service for financial publications. 
 
Simon Dumenco 
Editor-at-Large and Media Columnist, Advertising Age 
Simon Dumenco was founding editorial director of both seventeen.com and nymag.com and was the 
founding editor-in-chief of VeryShortList.com (since acquired by the New York Observer). At New York 
magazine, he was business/technology editor, editor of the National Magazine Award-winning media 
column, an advertising critic and a pop-culture columnist. Dumenco was also editor of Colors, the 
international culture magazine; consulting executive editor on the launch of O, The Oprah Magazine; 
executive editor (then acting editor-in-chief) of Seventeen; and managing editor (and media/culture 
columnist) at Baltimore's City Paper, among various other jobs. Early in his career, he was a CRMA-
award-winning editor and writer at Milwaukee Magazine. 
 
Justin Ellis 
Assistant Editor, Harvard University’s Nieman Journalism Lab 
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Justin Ellis is an assistant editor at the Nieman Journalism Lab at Harvard University, where he writes 
about innovation and the future of media. A former columnist, blogger and podcast host, he began as a 
reporter covering local government and later covered the inauguration of President Barack Obama. Ellis 
is an award-winning journalist whose reporting has appeared in newspapers, magazines and TV 
programs in the Midwest and New England. 
 
Sarah Engler 
Senior Editor, Whole Living 
After finishing her degree at the University of Missouri in 2004, Sarah Engler headed to New York City 
and started working as an editorial assistant at Real Simple. Now a senior lifestyle editor for Whole 
Living, she edits stories on topics such as eco-friendly travel, fashion, crafts and home design. She has 
also worked at Cookie and freelanced for Time Out New York, iVillage.com, and ConsumerSearch.com. 
 
Sabrina Erdely 
Contributing Editor, Rolling Stone 
Sabrina Rubin Erdely is an award-winning feature writer and investigative journalist. She’s a Contributing 
Editor at Rolling Stone and a Contributing Writer at Philadelphia. Her work has also appeared in SELF, 
GQ, The New Yorker, Mother Jones, Glamour, Men’s Health and Readers Digest. Erdely specializes in 
long-form narrative writing, especially writing about crime and health. Her feature writing and reporting 
have earned her a number of prestigious awards, including a National Magazine Award nomination. 
 
Ann Friedman 
Executive Editor, GOOD magazine 
Ann Friedman is the executive editor of GOOD magazine and the curator of LadyJournos!, a website that 
highlights the work of women journalists. She was previously the deputy editor of The American 
Prospect. 
 
Cynthia Frisby 
Associate Professor, University of Missouri 
Dr. Frisby has built her research program around her desire to refine and evaluate advertising messages 
and to determine their effects on consumers. Frisby's enthusiasm for her research is reflected clearly in 
the classroom: In 2002 the University of Missouri-Columbia awarded her one of its highest teaching 
honors, the William T. Kemper Fellowship. Student-athletes recognized her outstanding teaching by 
naming her one of the four Most Inspiring Professors on the MU campus in 2007.  
 
Geoff Gagnon 
Senior Editor, The Atlantic 
Geoff Gagnon is a senior editor at The Atlantic, where he edits a variety story types and helms the 
magazine’s feature packages. He has previously served as articles editor at Boston magazine and 
managing editor at the now-shuttered Legal Affairs magazine, a national general interest title about the 
law and ideas. He has written for magazines including Newsweek, Wired, Outside and Men’s Health.  
 
Mike Haney 
Editorial Director, Mag+ 
Mike Haney is the editorial director of the Mag+ digital publishing platform, which he helped created as 
a member of Bonnier’s research and development team. Haney was part of the group that made 
Popular Science+ one of the first magazines ever featured on the iPad. Prior to his work in research and 
development, Haney was executive editor at Popular Science. 
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Tim Heffernan 
Journalist  
Tim Heffernan is an independent journalist based in New York. A former editor at Esquire, he now writes 
for The Atlantic, Popular Mechanics and the New America Foundation, a Washington think tank. 
 
Berkley Hudson 
Associate Professor, University of Missouri 
Before earning his doctorate at the University of North Carolina at Chapel Hill, Berkley Hudson spent 25 
years as a journalist at publications including the Providence Journal, where he edited the Sunday 
Journal Magazine, and the Los Angeles Times. Hudson's freelance writing has appeared in Mother 
Jones, Hemispheres, Historic Preservation and the Los Angeles Times Sunday Magazine. He is a media 
historian who focuses on the American South and visual history. His scholarly publications include ones 
in Southern Cultures, Visual Communication Quarterly and Literary Journalism Studies. He is the current 
editor-in-chief of Visual Communication Quarterly. 
 
Deborah Huelsbergen 
Associate Professor, University of Missouri 
Deborah Huelsbergen is an associate professor of art/graphic design at the University of Missouri, where 
she has taught for 15 years. She teaches all levels and also serves as the director of undergraduate 
studies for the department of art. Huelsbergen is a partner in the design firm type-a-licious with Ric 
Wilson, which specializes in work done for not-for-profit organizations. She also writes and illustrates 
children's books. 
 
Mark Jannot 
Editorial Director, Bonnier Technology Group 
Mark Jannot was named editor of Popular Science in June 2004 and was promoted to editor-in-chief of 
Popular Science, PopSci.com and the newly launched Science Illustrated in August 2007. In 2009, he 
became editorial director of the Bonnier Technology Group, a position that puts him at the helm of 
Bonnier’s five science and technology titles: Popular Science, Science Illustrated, Popular Photography, 
American Photo and Sound & Vision. Jannot has also been executive editor of National Geographic 
Adventure and a senior editor and deputy editor at Men's Journal. 
 
Mike Jenner 
Professor, University of Missouri 
Mike Jenner, an award-winning editor with a history of innovation, is the Houston Harte Endowed Chair 
at the Missouri School of Journalism. Jenner joined the faculty in 2010 after leaving The Bakersfield 
Californian, the family-owned newspaper he helped lead for almost 17 years. Previously, Jenner served 
on the staffs of the Hartford Courant, the Philadelphia Inquirer, the Columbia Daily Tribune, the 
Coffeyville Journal (Kan.) and the Hattiesburg American (Miss.).  
 
Eliot Kaplan 
Executive Director, Talent Acquisition 
Eliot Kaplan is responsible for recruiting creative talent for Hearst Magazines such as Cosmopolitan, 
Esquire, Harper’s Bazaar and O: The Oprah Magazine. Kaplan also served for seven years as editor-in-
chief of Philadelphia Magazine, where she won two National Magazine Awards and was nominated five 
times. He was also the No. 2 editor at GQ for eight years. Kaplan is a former board member and officer 
of the American Society of Magazine Editors. 
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George Kennedy 
Professor Emeritus, University of Missouri 
George Kennedy is a professor emeritus in the University of Missouri School of Journalism. He has 
extensive experience as a reporter and editor for newspapers. 
 
Robert King 
Senior Vice President, ESPN Digital & Print Media 
Rob King, an eight-year veteran of the World Wide Leader, is senior vice president, editorial, at ESPN 
Digital & Print Media. He oversees the editorial direction of ESPN’s industry-leading portfolio of digital 
and print properties, which includes all text, audio, video and multimedia content for a variety of ESPN 
platforms. Prior to his current role, King served as vice president and editor in chief of ESPN.com. King 
joined ESPN in 2004 as a senior coordinating producer in the studio production unit.  
 
Julia M. Klein 
Contributing Editor, Columbia Journalism Review 
Julia M. Klein is a cultural reporter and critic, a contributing editor at Columbia Journalism Review and a 
regular contributor to the Wall Street Journal’s Leisure & Arts page. She was formerly a staff reporter 
and editor at the Philadelphia Inquirer.  
 
Matthew Lenning 
Design Consultant  
Matthew Lenning is an accomplished creative director who has directed art at some of the largest 
consumer magazines in the country. He most recently served as the Creative Director of Bon Appétit in 
Los Angeles where his redesign efforts were recognized by the Society of Publication Designers in 2008. 
Since his departure from Bon Appétit in August 2010, Lenning has been designing and consulting on 
various book, magazine, branding and interactive projects. Presently he is a Consulting Art Director at 
Time Inc.'s People magazine in the Tablet Design Group. 
 
Nick Marino 
Senior Associate Editor, Men’s Health 
Paste magazine's former managing editor and a onetime syndicated game show champion, Nick Marino 
now serves as an editor at Men's Health. His work has also appeared in Entertainment Weekly, Outside, 
Spin, the Boston Globe and the Atlanta Journal-Constitution. 
 
Joy Mayer 
Associate Professor, University of Missouri 
Joy Mayer is an associate professor at the Missouri School of Journalism. Her work focuses on 
community engagement in journalism and finding ways to make news and information more of a 
conversation and less of a lecture. In 2010-2011 she was awarded a fellowship at the Reynolds 
Journalism Institute, where she surveyed 500 newspaper editors' views on engagement, held a seminar 
on measuring the success of engagement efforts and published a newsroom discussion guide for 
community engagement. In addition to teaching classes, Mayer serves as a faculty editor at the 
Columbia Missourian, where she is the director of community outreach.  
 
Lynn Medford 
Magazine and Sunday Arts & Style Editor, Washington Post  
Lynn Medford is the editor of the Washington Post Magazine, the Sunday Arts section and the Sunday 
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Style section. Previously, she served as style editor; metro editor for enterprise, features and writing; 
and as deputy style editor. She came to the Post in 1999 from the Baltimore Sun, where she was 
features editor. Medford also spent 15 years at the Miami Herald.  
 
Christian Millman 
Executive Editor, Taste of Home 
Christian Millman is the executive editor at Taste of Home magazine, the largest food magazine in the 
world. Previously, he was a deputy editor at Better Homes and Gardens magazine and a writer and 
editor for various Rodale brands. 
 
Peter Moore 
Editor, Men’s Health 
Peter Moore is editor of Men's Health, the world’s largest men’s lifestyle magazine brand. He is 
responsible for day-to-day direction of the magazine in the Emmaus, Pa., office, where he serves as a 
media spokesman and assigns, edits and writes feature articles. He is also co-author, with Travis Stork, 
of The Lean Belly Prescription, which was published in December 2010 and became a New York Times 
bestseller in the spring of 2011. 
 
Chris Ocken 
Photographer 
Chris Ocken has been a photojournalist since 1988. He began his career at the Arkansas Gazette and 
continued with the Associated Press. His pictures have appeared in publications such 
as Newsweek, TIME, the Chicago Tribune and The New York Times. He has served as both photographer 
and photo editor at the Columbia Daily Tribune and as director of photography at the Columbia 
Missourian. Ocken is currently a freelance photographer based in Chicago. 
 
Alison Overholt 
Editorial Content Strategist. 
Alison Overholt has 15 years of experience as a multimedia journalist and executive for major media 
organizations. Formerly a deputy editor at ESPN Publishing, she managed the redesigns of two 500,000-
circulation special-interest publications for the company and defined the product vision and editorial 
strategy for the launch of espnW, a collection of sports media products for women. She currently writes 
for Fortune; O, The Oprah Magazine; and MORE. 
 
Greg Paul 
Creative Director and Founding Partner, SPOT ON media NYC 
Greg Paul is a veteran publications designer who was founding art director for Ohio Magazine, design 
director for New Age magazine, art director for The Plain Dealer Magazine and art director for Sunshine, 
the Sunday magazine of the South Florida Sun-Sentinel. Since 1984, he has served as creative director at 
Brady &Paul Communications, where he has worked with more than 300 publications on redesign and 
repositioning projects. Paul has received more than 300 national and international awards for excellence 
in publication design and editorial art direction. 
 
Merrill Perlman 
President, Merrill Perlman Consulting 
Merrill Perlman is the president of Merrill Perlman Consulting, which offers journalism training, 
consulting and freelance editing services. Clients include The New York Times, ProPublica and the 



Poynter Institute. Perlman also writes the “Language Corner” column and blog for Columbia Journalism 
Review and serves as an adjunct professor at the Columbia University Graduate School of Journalism.  
 
Don Ranly  
Professor Emeritus, University of Missouri 
Don Ranly headed the magazine sequence at the Missouri School of Journalism for 28 years. Ranly has 
worked as a newspaper reporter, a magazine editor, a weekly columnist, a radio host and as a television 
producer, director and host. He has conducted more than 1,000 communication seminars for 
corporations, associations, organizations, newspapers and magazines. He has also co-authored three 
books and is author of Publication Editing. In 2004 he founded the Missouri Association of Publications.  
 
Janet Reitman 
Contributing Editor, Rolling Stone 
Janet Reitman is a contributing editor at Rolling Stone and the author of Inside Scientology: the Story of 
America's Most Secretive Religion. At Rolling Stone, she has covered the war in Iraq, post-earthquake 
recovery efforts in Haiti and the Church of Scientology among other topics. She’s also written for Men's 
Journal, GQ, The Washington Post and the Los Angeles Times Sunday Magazine.  
 
JD Rinne 
Managing Editor, Jetsetter.com 
JD Rinne is the managing editor at Jetsetter.com, the world's leading members-only flash-sale travel site. 
Rinne has five years of experience in web journalism and specializes in travel and lifestyle topics. Rinne 
has written on subjects such as the coolest hotel pools in the world and the best booster seats for kids 
and has had work appear in Budget Travel, Cookie magazine, Milwaukee Magazine and the Kansas City 
Star. 
 
Tracy Saelinger 
Deputy Editor, Food Network Magazine 
Tracy Saelinger is the deputy editor of Food Network Magazine, which she helped launch in 2008. 
Previously, she worked on the staffs of Every Day with Rachael Ray, Time Out New York Kids and Popular 
Mechanics. 
 
Ina Saltz 
Design Critic and Author 
Ina Saltz is an art director, designer, writer, photographer and educator whose areas of expertise are 
typography and magazine design. She has written more than 50 design-related articles for STEP Inside 
Design magazine, How and Graphis. Saltz formerly served as design director at TIME (International 
Editions), Worth, Golf, Golf for Women and Worldbusiness magazines. For more than 15 years, Saltz was 
on the design faculty of the Stanford Professional Publishing Course. 
 
John Schneller 
Associate Professor, University of Missouri 
John T. Schneller has worked as a journalist in Columbia, Mo., since shortly after arriving at the 
University of Missouri in 1973. He was a correspondent for the Kansas City Star and Times and a 
reporter, city editor and special projects editor at the Columbia Daily Tribune before joining the School 
of Journalism faculty in 2000. He was named a 2005 William T. Kemper Fellow for Excellence in Teaching 
in 2005 and continues to serve as a city editor in Columbia for the Missourian. 
 



Byron T. Scott 
Professor Emeritus, University of Missouri 
Byron Scott joined the faculty of the Missouri School of Journalism in 1986 as the first holder of the 
Meredith Chair in service journalism. He previously headed the magazine sequence at the E.W. Scripps 
School of Journalism at Ohio University and edited two national magazines. Scott continues to write and 
consult. 
 
Pat Smith 
Managing Editor, Global Journalist 
Pat Smith is the managing editor of Global Journalist, which is published by the University of Missouri 
School of Journalism. She also teaches the Global News Across Platforms class, the basic News class and 
serves on graduate students’ professional projects committees. Smith has more than 30 years of 
journalism experience and has worked on newspapers and magazines as an editor, reporter, writer and 
art director. She currently serves on the executive board of the International Press Institute.  
 
Richard Stolley 
Senior Editorial Adviser, Time Inc.  
Richard Stolley is Senior Editorial Adviser of Time Inc., which with its affiliates publishes 130 magazines 
throughout the word and has a total readership of more than 120 million. Stolley has been a reporter, 
writer, bureau chief, senior editor and managing editor at Time since 1953. He worked for 19 years on 
the weekly Life magazine and was the editor in charge of the magazine’s final weekly issue, “The Year in 
Pictures 1972.” Stolley is past president of the Overseas Press Club and the American Society of 
Magazine Editors.  
 
Ingrid Sturgis  
Assistant Professor, Howard University  
Ingrid Sturgis is an assistant professor/new media at Howard University in Washington, D.C. Previously, 
she was a senior programming manager at AOL’s BlackVoices.com and editor-in-chief of ESSENCE.com. 
Sturgis has worked as an editor for the Philadelphia Inquirer, Bridgewater Courier News, The 
Poughkeepsie Journal and the Middletown Times-Herald Record. She also spent time as a managing 
editor for both BET Weekend and Savoy magazines. 
 
Scott Swafford 
Associate Professor, University of Missouri 
Scott Swafford worked as a reporter and editor at Missouri newspapers for 19 years, including 13 years 
at the Columbia Daily Tribune, before becoming a professor at the Missouri School of Journalism in 
2003. He is an associate professor and senior city editor at the Columbia Missourian. Swafford earned a 
bachelor’s degree in psychology at Northeast Missouri State University (now Truman State University) 
and a master's degree in journalism at the University of Missouri-Columbia. 
 
Mark Kenneth Swanson 
Assistant Professor, University of Missouri 
Mark Swanson is a seasoned advertising professional and copywriter who has spent more than 17 years 
promoting top brands such as Coca-Cola, Oscar Mayer, Kraft, Sears and NationsBank. Swanson’s honors 
include numerous Gold ADDY awards and the 2005 Silver Microphone National award for excellence in 
radio advertising. Currently, Swanson serves as assistant professor of strategic communication at the 
Missouri School of Journalism. 
 



John Taranto  
Senior Editor, Outdoor Life  
John Taranto is senior editor at Outdoor Life magazine, where he has worked since graduating from New 
York University in 2000.  
 
Mary Turner 
Deputy Editor, Outside  
Mary Turner’s career has involved a tour of some of the nation’s most recognizable and respected 
magazines. She has worked at Vanity Fair, The New Yorker and Allure. She is now the deputy editor of 
Outside magazine. 
 
Betty Udesen  
Lecturer 
Betty Udesen has worked both for the Seattle Times and as an independent producer. Her work has 
taken her to Zimbabwe, Indonesia, Central America, South America and Israel. Udesen has been 
recognized with two first-place awards from the Society of Professional Journalists and has made her a 
popular university and workshop lecturer on the art of multimedia storytelling. 
 
Andy Van De Voorde 
Executive Associate Editor, Village Voice Media Holdings, LLC 
Andy Van De Voorde is the executive associate editor for Village Voice Media Holdings, LLC, the nation's 
largest publisher of alternative weekly newspapers and websites. Best known for the Village Voice in 
New York City, VVMH also publishes the LA Weekly in Los Angeles, SF Weekly in San Francisco and 
publications in 10 other major American markets. 
 
Victoria von Biel 
Magazine Director, New York University’s Summer Publishing Institute 
New York-based magazine editor Victoria von Biel is currently the magazine director of New York 
University's Summer Publishing Institute and teaches magazine publishing at NYU's School of Continuing 
and Professional Development. She is also consulting food and wine editor at Organic Gardening 
magazine and an editor at Nomad Editions, which creates custom iPad magazines. Prior to her freelance 
career, she worked for many years at Bon Appétit magazine, first as managing editor and then as 
executive editor.  
 
Nancy Wall Hopkins 
Senior Deputy Editor, Food and Entertaining/Brand Catalyst, Better Home and Gardens 
Nancy Wall Hopkins has spent more than 25 years lending her food and entertaining expertise to a 
number of causes. A frequent judge of national cooking contests, Wall Hopkins has directed food 
content at Better Homes and Gardens for more than 11 years. She is also an accomplished food stylist 
who has served as creative director on several cookbooks and has lectured on food photography and 
prop styling.  
 
Ben Wallace 
Author 
Ben Wallace is a contributing editor at New York who has previously written for publications 
including GQ, Wired, Vanity Fair, Bloomberg Businessweek, Food & Wine, The Washington Post, Sports 
Illustrated, The Wall St. Journal and Philadelphia, where he was the executive editor. He is the author of 



the New York Times-bestselling The Billionaire's Vinegar: The Mystery of the World's Most Expensive 
Bottle of Wine. 
 
Steve Weinberg 
Professor emeritus, Missouri Journalism School 
Steve Weinberg is author of eight books and hundreds of magazine features. His newest book is titled 
Taking on the Trust: The Epic Battle of Ida Tarbell and John D. Rockefeller. Weinberg’s writing has been 
published in dozens of newspapers and magazines. He served as executive director of Investigative 
Reporters and Editors from 1983 through 1990 and was on the University of Missouri Journalism 
teaching faculty from 1978 through 2010. 
 
Rob Weir 
Director of Digital Development, the Columbia Missourian 
Rob Weir started his journalism career at 15, working in the job printing department of The Examiner in 
Independence, Mo. A third-generation Missouri journalist, has bachelor’s degrees in journalism and 
political science as well as a master’s degree in U.S. history. He became the first managing editor 
of the Columbia Missourian’s eMprint editions in 2005 and is now the director of digital development 
for the Columbia Missourian. 
 
Ric Wilson 
Associate Professor, University of Missouri 
Ric Wilson is an associate professor of art-graphic design at the University of Missouri. His main teaching 
focus is on print and interactive media. Wilson’s main research focus is related to design for nonprofit 
and foundation clients both nationally and internationally.  
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